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M-p MapjaH 60JAI)VlEB 

orPAHVl4Y8A4KVI <t>AKTOPVI HA npVlMEHA HA 
MAPKETVlHrOT 80 5AHKAPCT80TO 

80 PEnY5J1V1KA MAKEAOHVlJA 

1. BOBeA I Pa3Boj Ha MapKen1HroT H HerOBaTa npHMeHa BO 
6aHKapcTBoTO 

Bo nep\l10AOT no roneMaTa eKOHOMCKa Kp\l13a BO nep\l10AOT 
1929-1933 roA\I1Ha, n03HaTa \11 KaKO Kpll13a Ha xlllnepnpoAYK~lI1jaTa, 
MapKeT\I1HroT npeTcTaBYBa AOMIllHaHTHa ABII1)!(e4Ka cillna Ha eKO­
HOMlo1jaTa Ha CAP., a co 1I13BeCHO BpeMeHcKo 3~0~HYBal-be, KaKO 
TaKOB ce jaBYBa 111 BO 3eMjll1Te Ha 3an~Ha EBpona. 

no 1950-Ta roAIllHa ce CMeTa AeKa AOMIllHaHTHa e MapKeTII1Hr 
HaC04eHOCTa Ha npempllljaTllljaTa, 111 Toa npeA ce KaKO pe3ynTaT 
Ha HOBIllTe MO)!(HOCTII1 3a MaCOBHO np0Il13BOACTBO, Koe e np0ll13n­
e3eHO oA OrpOMHII10T BoeHo-IllHAYCTPIl1CKIll nOTeH~\I1jan Ha CAP., KOj 
ce TpaHCOpMlI1pan BO ~II1Bv1nHaTa II1HAycTpll1ja.(BoonwTO, Kora ro­
BOpli1Me 3a 

Vl nOKpaj Toa WTO MapKeTII1Hr opll1eHTa~lI1jaTa BO nlllTeparypaTa 
ce CMeTa 3a AOMIllHaHTHa BO BTopaTa nOnOBIllHa oA 20-oT BeK, 
cenaK MO)!(eMe Aa pe4eMe AeKa roneM 6poj npempllljaTlllja BO pa3-
~li1eHIi1Te 3eMjll1 AOC\HaT co BOBeAYBal-be Ha MapKeTII1Hr Opll1eHTa~lI1-
jaTa. Vlm'l nOT04HO, ja BOBeAYBaaT BO MOMeHTOT Kora ce Cepll103HO 
Han~HTIll Ha cpOKYClllpaHIllTe na3apHill cerMeHTIll oA MapKeTII1HWKIll 
0pli1eHTlllpaHIll CPIl1PMII1. 
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Bo CAfJ, BO 80-Te roAV1HV1 ce jaBYBaaT caMO HeKOflKY M 
TV1Hr-opV1eHTV1paHV1 CPV1PMV1, KaKO WTO ce P&G, IBM, MCDonald~PKe­
AeKa BO 06flacTa Ha 6aHKapcTBoTO AOMV1HV1pa CITIBANK.. ' Ao-

3aeAHV1YKV1 V1MeHV1Tefl 3a ~V1Te HaBeAeHV1 cflyyaV1, KaKO V1 3a 
MHOry APyrV1 e AeKa Ha KpaJOT Ha KpaV1wTaTa, CPV1PMV1Te ja 
YBV1Aefle nOTpe6aTa oA BocnocTaBYBaf-be Ha MapKeTV1HroT KaK 
AefloBHa CPV1fl030cpV1ja, OAHOCHO KaKO AeTepMV1HaHTHa Ha u,e~ 
floKYnHoTo pa60Tef-be. 

no 60-Te roAV1HV1 Ha 20 BeK, MapKeTV1Hr KOHu,enu,l-1jaTa eBO­
flYl-1pa BO ABe cpa3V1: 

MapKeTV1HrKOHTpOfla 
onWTeCTBeH MapKeTV1Hr 

¢a3aTa Ha MapKeTV1Hr KOHTpofla, npeTCTaBYBa eBOflYTI-1BeH 
CTa,qI-1YM, BO KOj u,eflOKlnHOTO AefloBHO 0AHeCYBaf-be e KOHTPOfll-1-
paHO OA MapKeTV1HroT. 

OnwTeCTBeHV10T MapKeTV1Hr, npeTcTaBYBa nOBeKe KOHu,em 
OTKOflKY cpa3a. CnopeA OBOj KOHu,em opraHV13au,V1jaTa Tpe6a Aa rn 
AeTepMV1HV1pa nOTpe6V1Te, ~en6V1Te V1 V1HTepecV1Te Ha u,eflHI-1Te 
na3apV1.3a,qaya Ha MapKeTV1HroT e Aa ja V1CnOpaya 6apaHaTa caT­
V1ccpaKu,V1ja no ecpeKTV1BHO 1-1 ecpV1KaCHO OA KOHKYpeHu,V1jaTa, Ha 
HaYV1H Ha KOj ce o.qp~YBa V1flV1 nOA06PYBa A06pOTO Ha KYnYBaYOT 
V1 Ha onWTeCTBOTO. 

3a neHeTpau,V1jaTa Ha onWTeCTBeHaTa cpa3a roBOPI-1 1-1 KOH­
u,emOT Ha "nOTn0pV1 Ha Map KeTV1 H roT" .0BOj MOAepeH KOHu,em 
n03HaBa yeTV1pV1 TaKBV1 CTOfl6a Ha MapKeTV1HroT, a Toa ce : 
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3a,qOBonYBaf-be Ha Kfll-1eHTV1Te; 
npocpl-1TOT; 
BKYnHa aKTV1BHOCT Ha KOMnaHV1jaTa; V1 
onWTeCTBeHaTa 0AroBOPHOCT; 

1 A-p 60WKO JaKOBCKI1, MapKeTI1Hr, EKOHOMCKI1 .ct>aKYnTeT CKonje. 
2 811,0,11 nOBeKe:Kotier, Armstrong, Principles of marketing p.15. 



OnWTeCTseHaTa cpa3a Ha MapKeTV1HroT, e noCe6HO 3HaLmjHa 
SO 6aHKapCTSOTO, 6V1AejKV1 6aHKapCTSOTO e eAeH slI1A Ha KSa3111-
jaSHa yCJlyra. 

80 Taa HaCOKa, so 3aKoHoAascTsoTO Ha CAfJ, ce ycsoeHII1 3a­
KOHI!1, KaKO WTO e Ha npll1Mep CRA 

(Community Reinvestment Act) KOj cnopeA KOj 6aHKlI1Te ce 
npeAMeT Ha paHrll1pat-be cnopeA HlI1S0TO Ha Koe "CJlY>KaT Ha 3aeA­
HVlL\aTa, VI rVl 33AosoJlysaaT KpeAII1THVlTe nOTpe6V1 Ha CII1Te cer-

" 3 MeHTVI . 

2. Cne4HcpHKH Ha MapKeTHHr BO 6aHKapcTBoTO 

npMpop,ara Ha npoM3aop,or - npOVl3S0AOT e MaTepll1jaJleH, 
YCJlyraTa e HeMaTepVljaJlHa. V1aKo 6pOjHVI yCJly>KHVl AejHocTVl ce 
nosp3aHVl co VlcnopaKa Ha npoVl3soA, caMaTa YCllyra e HeMa­
TepVljaJlHa. ,D.YPVl VI Kora nocToy MaTepVljaJleH npoAYKT, Ha npVlMep 
6aHKapcKa KapTVl4Ka, cpaKTVl4KaTa yCJlyra Koja ja npaTVl, a Toa ce 
nJlaTHVlOT npoMeT Vl KpeAVlTVlpat-beTO e HeMaTepVljllHa. 

BKflYLfeHocra Ha KynyaaLfor ao c03p,aaal-beTO Ha ycnyrara -
Kynysa4VlTe ce 4eCTonaTVl Vl CaMII1Te SKJlY4eHVl so VlcnopaKaTa Ha 
yCJlyrVlTe. 80 6aHKa rVl 1I13JlO>KysaaT CSOVlTe nOTpe6Vl Vl 6apaaT 
cooAseTHa yCJlyra co Koja KOIl1 VlCTVlTe Ke rVl 33AOSOJlVl . ,D.ypVl VlH­
TeH3VlSHOCTa Ha peJlaL\VljaTa co KYnysa40T ce jasysa Vl KaKO OCHOS 
3a cooAseTHa KJlacVlcpVlKaL\Vlja Ha yCJlyrVlTe. 

CneL4McjJMKM Ha KOHrponara Ha KaanMreTOr- KOHTpOJlaTa Ha 
KSaJlVlTeTOT e eAHa oA Haj3Ha4ajHVlTe aCneKTVl Ha cospeMeHoTo 
npoVl3SoACTSO. KaKo pe3YJlTaT Ha osoj ' TpeHA ce pa3sVlja Vl 
MeHal,JepcKVl KOHnenl...\VlVl, KaKO WTO e Ha npVlMep Total Quality 
Management. Ho, so YCJlY>KHaTa AejHocT, ce jasysaaT Cnel...\VlcpVlKVl 
npVl pewasat-be Ha oSVle np06JleMVI. KSaJlVlTeTOT He MO>Ke Aa ce 
KOHTpOJlVlpa Ha rOTOS npoVl3soA KaKO WTO e Toa so VlHAYCTpVljaTa. 
T OKMY 3aToa, ce pa3sVlja 111 COOAseTHVI CTaHAapAVl 3a YCJlY>KHVlTe 

3 
BL-1AL-1 noseKe Kaj MAPezzulo, L\L-1T.Aeno CTp.1 O. 
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AejHocTV1 BKnYYV1TenHO V1 cpV1HaHHCV1CKV1Te CPV1PMV1 ,na AeHeC 
V1MaMe 6pOjHV1 6aHKV1 KOV1 nOCeAYBaaT CepTV1cpV1KaT 3a KBanV1TeT 
oA cpaMV1nV1jaTa Ha ISO CepTV1cpV1KaTV1. 

Kaj 6aHKapCKt1Te ycnyrt1 He nocrojaT 3ant1Xt1 - EAeH OA Haj­
roneMV1Te np06neMV1 Ha ycnY)f(HV1Te MapKeTepVI e OnTVlMVl3V1pat-be 
Ha nooHYAaTa V1 n06apYBaYKaTa. Bo ycnY)f(HaTa AejHocT He noc­
TojaT 3anVlXVI . CeKaKo nocTojaT TeXHVlYKVI ycnoBVI VI KBAPOBCKVI 
nOTeHL\Vljan 3a npY)f(at-be Ha ycnyrVl Ha cooABeTHo HVlBO, HO Kora 
HeMa KYnYBaLJ, HeMa HViTy ycnyra. Ha npVlMep, BO 6aHKapcTBoTO, 
BO ceKTopVlTe 3a pa60Ta co HaceneHVle, nocTOjaT oCL\VlnaL\VIVI npVl 
cepBVlCVlpat-beTO Ha rparaHVlTe. nocTojaT, wnVlL\eBVI VI npa3HVI 
OAOBVI, VI 3BAaLJa Ha MapKeTVlHroT e Aa pa3nVlKVlTe BO TajMVlHroT 
Ha n06apYBaLJKaTa rVi OnTVlMVl3V1pa. 

Pa3nt1YHt1 KaHant1 Ha llt1cTpt16Y/.4t1ja-Kaj VlHAYCTpVlcKVlTe npo­
Vl3BOAVI, MapKeTVlHroT VlMa pa3BVleHo VlHTerpanHa cpVln030cpVlja Ha 
nonVlTVlKa VI KaHanVi Ha npoA8)f(6a, KOVI oncpaKaaT AVlCTPVl6YTVlBHVI 
KaHanVi BO KOVI napTVlL\VlnVlpaaT, OAHOCHO MO)f(aT Aa napTVlL\VlnVl­
paaT npoVl3BoAVITen, rpocVlcT, AeTanVicT VI nOTpowYBaLJ. Bo 
ycnY)f(HaTa AejHocT, cVlTYaL\VljaTa e VlHaKBa. Bo HajroneM 6poj 
cnYLJaVi ce 6apa AVipeKTHa VlHBonBVlpaHocT Ha KYnYBaLJOT, WTO 
nOAPa36V1pa AVipeKTeH KaHan Ha npOA8)f(6a. 111 Kaj AVipeKTHVlOT 
KaHan VlMaMe pa3HVI BapVljaL\VIVI Ha HerOBa AenepCOHanVl3aL\Vlja 
Koja e AOMVlHaHTHa TOKMY BO 6aHKapCTBOTO, npeKY pa3BVlBat-be Ha 
CVlCTeMVI Ha eneKTpOHCKVI nnaKat-ba (Electronic Payment Systems), 
6aHKapCTBO Ha VlHTepHeT ( Banking On Line), VI KOpVlCTet-be Ha 
6aHKoMaTVI ( ATM-Automatic teller machines). Ce pa36V1pa, nOKpaj 
AVipeKTHVlOT KaHan Ha npOA8)f(6a, AaBaTen Ha ycnyra-npVlMaLJ Ha 
yc~ra, ce jaBYBaaT VI CnO)f(eHVI KaHan VI BO 6aHKapCTBOTO,j KOVI 
HaJLJeCTO ce cBeAYBaaT Ha BKnYLJYBat-be Ha eAeH nocpeAHVlK. 

BpeMeTpaet-be Ha pa3MeHaTa / 3a pa3nVlKa OA VlHAYC­
TPVlCKVlOT MapKeTVlHr, KBAe ce pa3MeHYBa nOTpOWHO A06po co 
COOABeTHO BpeMeTpaet-be, npVl npOAa36aTa Ha 6aHKapCKaTa yc-

4 B~A~ nOBeKe Kaj M.50jal)~eB MapKen1Hr BO 6aHKapCTBOTO, Mar~CTepCK~ 
TPYA, CTp.126 
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Jlyra, pa3MeHaTa, SKflYYVlTeJlHO Vl TpajHocTa Ha YCJlyraTa 
3aspwysa co Hej3VlHaTa VlCnOpaKa. 

3. COBpeMeHH KOHe4en4HH Ha MapKeTHHroT BO 

6aHKapCTBOT0
5 

a) nOpTC/Jonl10 ynpaByBatbe co Knl1eHTI1Te6 

Bo 6aHKapcTsoTO Vl so cpVlHaHcVlVlTe yeCTOnaTVl ce KO­
PVlCTVl TepMVlHoT noPTCPOJlVlO. KpeAVlTHoTO nopTcpOJlVlO rVl oncpaKa 
CVlTe KpeAVlTHVl napTVlVl oA pa3JlVlYHVl SVlAoSVl Vl pa3JlVlYHa CTPYK­
TYpa ( pOYHOCT, SVlCVlHa Ha KpeAVlT Vl T.H.) V1HSeCTVll..\VlCKVlTe CPOH­
AOSVl AP>KaT nopTcpOJlVlO oA pa3JlVlYHVl speAHocHVl xapTVlVl. Qsoj 
KOHl..\em MO>Ke Aa ce npVlMeHVl reHepaIlHO Vl so cepsVlcHaTa VlH­
AycTpVlja. 

Bp3 OCHosa Ha cerMeHTal..\VloHa aHaIlVl3a Vl VlCTOPVlCKVl Ae­
TaIlHVl nOAaT0l..\Vl 3a noeAVlHVl cerMeHTVl Ha nocTojHVlTe KJlVleHTVl , 
opraHVl3al..\VljaTa MO>Kpe Aa rVl npeAsVlAysa VlAHVlTe npVlxoAVl Vl 
TpOWOl.-\Vl Ha noeAVlHVl cerMeHTVl. Taa np0l..\eHKa npeTcTasysa oc­
Hosa 3a cooAseTHa MapKeTVlHr cTpaTerVlja co Koa MO>Ke Aa ce 

. rh 7 SJlVlJae Ha concseHOTO nopT ,+,OJlVlO OA KJlVleHTVl. 

HapeAeH 3HayeH acneKT Ha nopTcpOJlVlOTO e 3HaYajHaTa 
YJlora Ha KJlVleHTVlTe so C03AaSl-beTO Ha caMaTa YCJlyra, WTO BO 
6aHKapCTSOTO ce 0Apa3ysa npeKY KOHl..\emOT Ha MapKeTVlHr Ha 
peJlal..\Vlja. Bo 6aHKapCTSOTO, npVleM Ha cepVl03eH VlHseCTVlTOp Vl 
nOTeHl..\VljaIleH KOOMVlHTeHT so WaIlTep CaIla 3aeAHO co CTOTVll..\Vl 

5 Bl-1jl-1 nOBeKe Kaj M.50jal,ll-1eB, MapKen1Hf BO 6aHKapcTBOTO, Marl-1CTepcKI-1 

TPYA' 
6 Bo OBOj cnYLfaj, KaKO 1-1 LfeCTOnaTI-1 HaTaMY BO OBOj TPYA ro KOpl-1CTI-1Me 

TepMI-1HOT "Knl-1eHT" HaMecTo Tepr.tI-1HOT " KYnYBaLf" nOP3A1-1 pa3nl-1LfHaTa, nOBI-1-
COKa AI-1MeH31-1ja Ha TepMI-1HOT Knl-1eHT, Koja ce 0AHecYBa Ha nOBI-1COKa cjJopMa Ha 
copa60TKa nOMei'y cy6jeKToT KOj AaBainpoAaBa ycnyrl-1 1-1 cy6jeKToT KOj 

npl-1MalKYnYBa ycnym 
7 CnopeA Lovelock, Services marketing, Prentice Halllnt, 1991 p.p.119 
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APyrVl KOMVlHTeHTVl Ha 6aHKaTa, MO>+<e BeAHaW Aa 3HayVl Vl 
AeK)'pa>+<Vlpal-be Ha Km"eHTOT. 

6). Ynorpe6a Ha cpe,qcrBara '" reHep"'patbe ,qoxo,q 

MHory c:pVlPMVl KOVI pa60TaT Bp3 OCHOBa Ha VlCKopVlcTeHocT Ha 
Kana~VlTeToT VlMaaT KOHcTpYVlpaHo MOAenVl 3a o~eHKa Ha HVlB­
HaTa VlCKopVlCTeHOCT.

8 
TaKa Kaj TpaHcnopTHVlTe C:PVlPMVI VlMaMe 

"nocTVlrHaT c:paKTOp Ha VlcnonHeTOCT", Kaj XOTenVlTe "3ac:paTeHOCT 
Ha Kana~VlTeT" . 

Ho, nOTpe6Ha e cooABeTHa MepKa 3a VlCKopVlcTeHocTa Ha 
Kana~VlTeToT VlnVl Ha nYKeTO Koja OB03Mo>+<yBa MaKCVlManeH no­
TeH~Vljan Ha reHepVlpat-be npVlxoAVI. TaKBaTa MepKa ce HapeK)'Ba 
ARGE-asset revenue generating efficiency, OAHOCHO Koe~VI~VleHT Ha 
VlCKopVlcTeHocT Ha cpeAcTBaTa BO OAHOC Ha npVlxoAVlTe. Toj ce ,llo-
6MBa Kora Ke ce nOMHO)KM cranKara Ha MCKOPMCTeHOCT Ha 
Kana4MTeTOT, co np04eHTOT Ha npMxo,llM (yield percentage). 

BaKsa MeToAonorVlja Mo>+<e Aa ce npVlMeHVI VI so 6aH­
KapcTsoTO. KnyYeH MOMeHT Ha VlCKoplllcTeHocTa Ha cpeAcTsaTa 
so nowVlpoK CMVlcon, KOVI 6V1 rVl onc:paTVlne KaApoBcKVlTe pecypcVI 
VI na3apHVloT nOTeH~lIIjan e o~eHKa Ha na3paHVlTe MO>+<HOCTVI. Bp3 
OCHoa Ha cnpoBeAeHa CVlTYa~1II0Ha aHanVl3a, 6aHKaTa Mo>+<e Aa 
TapreTVlpa oApeAeH 6111naHC, OAHOCHO oApeAeHa MynTVlnn Ill Ka~Vlja . 

B). YnpaBYBatbe co no6apYBa'lKaTaTa 

Bo npeTxoAHOTO nornasje ro pa3rneAasMe 3Hayel-beTO Ha 
Kana~VlTeTOT III ynoTpe6aTa Ha cpeACTsa so cepsVlCHVlTe opraHVI-
3a~VlIII . 

3a ec:plIIKaCHaTa ynoTpe6a Ha Kana~VlTeT, AOMVlHaHTHO e 
aAeKsaTHOTO ynpasysal-be co n06apysa4KaTa. ,lJ,YPVl VI HeKOVl OA 

8 Blt1,ll,lt1 noseKe Kaj Lovelock, Services marketing, Prentice Hall Int, 1991 
p.p.122 

9 Cnope,ll, Lovelock, Services marketing, Prentice Halllnt, 1991 p.p. 122 
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Haj3HaYajHV1Te aBTOpV1 BO TeopV1jaTa Ha MapKeTV1HroT, KaKO Ha 
npV1Mep ct>V1nV1n KOTnep, ro Aec:pV1HV1paaT ynpaBYBaf-beTO co ~e­
nOKynHV1oT MapKeTV1Hr KaKO ynpaByBaf-be co n06apYBaYKaTa, oA­
HOCHO KaKO "BnV1jaHV1e Ha BV1CV1HaTa, TepMV1HV1paf-beTO V1 COCTaBOT 
Ha n06apYBaYKaTa Ha HaYV1H KOj Ke V1 nOMOrHe Ha OpraHV13a~V1jaTa 
Aa rV1 OCTBapV1 ~BOV1Te ~enV1".10 

r). YnpaBYBaBafbeTO co Bpa60TeHMTe 

YnpaBYBaf-beTO co Bpa60TeHV1Te, V1nV1 T.H. human resources 
management npeTCTaBysa 3HaYajHa c:pYHK~V1ja, npeA ce nOP3AV1 
yyeCTBOTO Ha Bpa60TeHV1Te BO npo~ecoT Ha AV13ajHV1paf-be V1 V1cno­
paKa Ha 6aHKapcKaTa ycnyra. 3HaYajHo e Aa ce HanOMeHe AeKa 
HRM, Tpe6a Aa ce nOCTaBV1 Sp3 HaYYHV1 OCHOSV1 

KaKO ABe Haj3HaYajHV1 anaTKV1 Ha ynpasysaf-beTO co 
spa60TeHV1Te ce 3eMaaT: 

AenerV1paf-be Ha osnacTYsaf-ba, V1 

BapV1ja6V1nHo Harp3Aysaf-be.11 

Bo 6aHKapCTBOTO, AenerV1paf-beTO e onpasAaHo, AO oApeAe­
HO HV1S0, nop3AV1 nOCTOef-beTO Ha pV13V1K. Ho, OHOj MOMeHT Kora 
SV1WV10T MeHal,JMeHT Ke OA06pV1 paMKOBeH KpeAV1T MO>Ke cn060A­
HO Aa rV1 AenerV1pa osnaCTYsaf-baTa 3a onepaTV1sHo cnposeAysa­
f-be Ha nOHV1CKV10T MeHaI,JMeHT; V1 Toa npeA ce KaKO PYTV1HCKa 
AV1cKpe~V1ja. 

HapeAeH yeKOp so AenerV1paf-beTO Ha osnaCTYBaf-baTa e V1 
COOAseTHOTO Harp3Aysaf-be Ha spa60TeHV1Te BO 3aSV1CHOCT OA 
YYV1HOKOT. 5pOjHV1 ce npV1MepV1Te Ha ycnewHV1 ycnY>KHV1 opraHV1-

10 Q)l-1mm Komep "YnpaSfbat-be MapKeTI-1HroM .. . " VlHcpoPMaTop , 3arpe6, 

1990, cW15 
11 Bo Opl-1rl-1HanOT Hal-1MeHysaHI-1 KaKO "empowerment" 1-1 "enfranchisment" 

BI-1,[1I-1 noseKe Kaj John.E.G.Bateson " Managing services marketing" The Dryden 

Press, 1989 p.p.259-325 
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3al...\lt1lt1 , KOIt1 nOCTlt1rHane ApaMaTW-1HIt1 ecpeKTIt1 npeKY COOASeTHIt1 
nOJlIt1TIt1KIt1 Ha Harp~ysarbe . 

,q). KOHK}'peHLfHja Ha 6aHKa KaKO ycnY>KHa cpHpMa 12 

YCJlY)f(HIt1Te cplt1PMIt1 so HajroJleM AeJl yyeCTsysaT Ha na3aplt1 
KOIt1 TeHAlt1paT KOH nepcpeKTHOCT. T oa nOApa361t1pa MHOWTSO oA 
yyeCHlt1l...\lt1 Ha CTpaHa Ha nOHYAaTa It1 peJlaTIt1SHa TpaHCnapeHTHOCT 
It1 AOCTanHOCT AO nocTojHIt1Te na3apHIt1 CerMeHTIt1. reHepanHO, 
YCJlY)f(HIt1Te cplt1PMIt1 ce nOAJlO)f(HIt1 Ha KOHKYpeHl...\It1ja Ha na3apOT, It1 
so osoj AeJl Ke rlt1 pa3rneAaMe OCHOSHIt1Te aCneKTV10 Ha KOHy­
peHl...\lt1jaTa Ha 6aHKIt1Te. 

KOHKypeH4Mja 38 OCHOBHa cpOpMYlla 

CeKoja 6aHKa, MOpa csojaTa KOHKYpeHTCKa n031t11..\It1ja Aa ja 
6a31t1pa Ha HeKoja eAHOCTaSHa, OCHOSHa cpOpMyJla. JaCHO' Ae­
cplt1Hlt1paHa cpOpMyJla Ke ja nOeAHOCTaSIt1 3~ayaTa Ha YCJlY)f(HaTa 
OpraHlt13al..\lt1ja. Taa MOpa TOYHO Aa 3Hae WTO Tpe6a Aa It1C­
nopayysa, Ha KOro My It1CnOpayysa It1 KaKOS It1MIt11,1 Tpe6a Aa 61t1Ae 
Aecplt1Hlt1paH, Toraw Plt131t1KOT OA nOTeHl..\lt1janHIt1 KOHCPJlIt1KTIt1 e pe-
AYl..\lt1paH. AOKOJlKy cplt1pMaTa noceAysa CTpaTerlt1CKa Slt13lt1ja, 
Toraw Taa sIt131t1ja npeTcTasysa SOAIt1Y He caMO 3a CaMIt1Te 
spa60TeHIt1, TYKY 1t13a KJllt1eHTIt1Te. 

nOCTOOrbeTO Ha Slt13lt1ja, ce Aecplt1Hlt1pa CO CJleAHIt1Te npawa­
rba: Wro ucnOpaYYBaMe, KOMY ucnOpaYYBaMe u KaKOB UMUI,1 
rpe6a ,qa KpeupaMe? 

nOKpaj KOHKYpeHl..\lt1jaTa 3a OCHOSHa cpopMyJla, KaKO Ha­
j3HaYajHIt1 KOHKYpeTCKIt1 CTpaTerlt11t1 ce HaseAysaaT CJleAHIt1Te: 

KOHKYpeHl..\lt1ja 3a AeJl OA na3apOT 

MYJlTIt1CepSIt1CHa CTpaTerlt1ja 

12 A,qanTl.1paHO cnopeA John.E.G.Bateson " Managing services marketing" 

The Dryden Press, 1989 p.p.395-450 
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Mynn1cerMeHTHa CTpaTerll1ja 

KOHKYpeH~V1ja 3a 3roneMYBaf-be Ha npOcpll1T 
KOHKypeH~V1ja 3a reOrpacpV1ja 

r. PeTeHTUOH MapKeTUHr-MapKemHr Ha 3a,qp>Kysatbe (Fre­
quency marketing, relationship marketing, aftermarketing) 

noeBTV1Ho e Aa.ce npoAaBaaT nOBeKe npoV13BoAV1 V1 ycnyrV1 
Ha nOCTOeLJKV1Te KYnYBaLJV1, oTKonKY Aa ce TapreTV1paaT HOBV1 no­
TeH~V1jaJlHV1 KYnYBaLJV1 KOV1 Ke KynaT eAHaKBo HV1CKO HV1BO Ha 
npoV1BoAV1 V1 ycnyrV1. 80 KpaTKV1 ~PTV1 Toa e V1 OCHOBaTa Ha Map­
KeTV1HroT Ha 3~p>KYBal-be, OAHOCHO Ha V1HTeH3V1BV1paf-be Ha 
npOAa>K6aTa Ha nOCTOeLJKV1Te KYnYBaLJV1. 

Ce pa36V1pa co Toa He ce V1CKnYLJYBa nepMaHeHTHaTa no­
Tpara no HOBV1 KflV1eHTV1, HO CPOKYCOT V1 Kaj HOBOOCBoeHV10T na3a­
peH cerMeHT, ceKoraw Mopa Aa 6V1Ae Ha 3roneMYBaf-be Ha 06eMOT 
Ha npOAa>K6a V1 Toa npeKY BKpCTeHa npOAa>K6a V1 nOBTopYBaf-be 
Ha KYnYBaf-baTa. 

3rofleMeHV10T V1HTepec 3a 3apJJ>KYBal-be Ha KYnYBaLJV1Te V1 He­
roBaTa AOMV1Ma~ja BO COBpeMeHV10T MapKeTV1Hr Ha YCflyrV1Te, 
AOBeAe AO nojaBa Ha HOBV1 MapKeTV1Hr KOH~enTV1, KaKBV1 WTO ce: 
cjJpeKseHTeH MapKeT/IIHr ( frequency marketing ), MapKeT/IIHr Ha o§1-
HOel1 (relationship marketing), 11 nocneMapKeT/IIHr (aftermarketing).1 

80 HapeAHV10T Aefl Ke ce 3~p>KV1Me Ha OBV1e KOH~enTV1. 

<t:>peKBeHTHV1oT MapKeTV1Hr e KOH~enT KOj e OpV1rV1HaJlHO pa3-
BV1eH TOKMY npV1 npV1MeHaTa Ha MapKeTV1HroT BO 6aHKapCTBoTO. Oc­
HOBHa nOCTaBKa Ha KOH~enTOT e Aa ce HanpaBaT- nocTOjHV1Te 
KflV1eHTV1 nonpocpV1Ta6V1flHV1, npeKY npowV1pYBal-beTo Ha acopTV1Ma­
HOT Ha ycnyrV1Te KOV1 KflV1eHTOT rV1 KYnyBa OA 6aHKaTa. KOH­
ceKBeHTHO, peTeH~V1jaTa Ha KflV1eHTV1Te e KpV1TV1LJHa KOMnOHeHTa Ha 

13 OBlI1e MapKeTII1Hr KOHl..\enTlI1 ce pa3pa6oTeHII1 BornaBHO cnope.q 

John.E.G.Bateson " Managing services marketing " The Dryden Press, 1989 

p.p.455-467 
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cjJpeKseHTHV10T MapKeTV1Hr. OnTV1MaIlHOTO cnposeAysaf-be Ha OSO­
jKoH~enT rV1 OncjJaKa CneAHV1Te cjJa3V1 : 

npV16V1paf-be Ha nOAaTO~V1 V1 V1HcjJOpMa~V1V1; 

KOMYHV1Ka~V1ja; 

npV13HaHV1e V1 Harpa,qa; 

V13rpa,q6a Ha TpajHa pena~V1ja 

npSV10T LJeKOp so npV1MeHaTa Ha cjJpeKSeHTHV10T MapKeTV1Hr e 
npV16V1paf-be Ha nOAaT0l...\V1 V1 V1HcjJ0pMal...\V1V1 .. PeCneKT~SHO, 3a,qaLJa 
Ha cjJpeKSeHTH~OT MapKeT~Hr e Aa ja ~CKOp~CT~ nocTojHaTa 
C~TYal...\~ja ~ Aa r~ npoAasa ~ APyr~Te ycnyr~ . 

3a Aa ce cnposeAe AOnOnH~TenHa npoAIDK6a ce npeM~Hysa 
KOH BTOp~OT LJeKOp, KOMYH~Ka~~ja. 5aHKaTa MOpa Aa KOMy­
H~l...\~pa co CBOjOT Kn~eHT. KOMYH~Kal...\~jaTa Tpe6a Aa ce pa3B~Ba 
oA H~BO Ha npOaKT~BHa AO H~BO Ha ~HTepaKT~BHa. ' 

MapKeT~Hr Ha 0AHOC~ e B~CT~HCK~OT TepM~H 3a MapKeT~H­
roT BO 90-Te roA~H~. np~ TOa pa3n~KYBaMe ABa acneKT~ Ha oA­
HOC~, ~ Toa: MaKpo ~ M~KpO. nOA MaKpo 0AHOC~ r~ nOApa36~­
paMe penal...\~~Te co l...\enH~Te jaBHocT~, KO~ MO)KaT Aa 6~AaT 
na3ap Ha Ao6aBYBaLJ~, na3ap Ha KYnyaBLJ~, Bpa6oTeH~, Bna,q~H~ 
~HCT~TYl...\~~ ~ T.H. Ha M~KpO H~BO, Koe e ~ npeAMeT Ha OBOj TPYA, 
MapKeT~HroT Ha 0AHOC~ 3HaLJ~ cneAHoTo: HaMecTO ycnY)KYBal-be 
Ha KOMJ1HTeHT J1 Bep,Haw npeofal-be Ha Cnep,HJ10T, KpeJ1pal-be op,­
HOC CO nocTOjHJ10T KOMJ1HTeHT, 3ap,OBonYBal-be Ha CJ1Te HeroBJ1 
nOTpe6J1, npeKy p,OnOnHJ1TenHa npop,a)K6a op, COnCTBeHJ10T acop­
TJ1MaH Ha ycnYrM. 

EAeH OA 3HaLJajH~Te cjJaKTOp~ KO~ Aonp~Hecoa 3a pa3Boj Ha 
relationship marketing e Kp~3aTa Ha na3apoT Ha Aep~BaT~Te 
1994/95 roA~Ha. 14 

14 BL-1AL-1 noseKe Kaj: Marketing derivatives: a question of trust Elizabeth 

Sheedy International Journal of Bank Marketing; 15: 1 1997; p. 22-31 , 
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MapKeTIIIHroT Ha O,o,HOCIII IIIMa OrpOMHO 3Hayet-be so PCTPYK­
TYlllpat-beTO Ha 6aHKIIITe, III SO HOSIIITe OpraHIII3aL\III0HIII WeMIII, KaKO 
jacHo ce npaslII ,o,lIICTIIIHKL\lIIja nOMery front III back office, co ,0,111-
peKTHo nOCTOet-be Ha ceKTop 3a MapKeTIIIHr III npo,o,a>i<6a. 

nOcneMapKeTIIIHr e aHanorlllja Ha c:ppeKseHTHllloT MapKeTIIIHr 
so CeKTOpOT Ha MapKeTIIIHr Ha npolll3so,o,III III He e noce6Ho 3HayeH 
3a 6aHKapCTsOTO. 

e). npIIIMeHa Ha MapKeTIIIHr Ha 3a,qp>Kysat-be-CepSIllCHIII 
rapaHL\lII111 III ynpasysat-be co HanywTat-baTa 

nOCTojaT Asa MOKHIII HaYIIIHIII 3a cnposeAysat-be Ha cTpaTerllllll­
Te Ha MapKeTIIIHr Ha 3a,D.P>KYsat-be, a Toa ce CepBI1CHl1re rapaH41111 
11 ynpaByBaf-be co HanYWTaf-bara (defection managemenQ.15 

Bo c:pIIIHaHclllcKIIITe ycnyrlll rapaHL\lIIl11Te IIIMaaT noce6Ho 
3Hayet-be so AenoT Ha nnaTHlllOT npOMeT III KpeAIIITHIIITe KapTIIIYKIII. 

Bo 6aHKapcTsoTO, MHory n03HaYajHa ynora IIIMa sTOpaTa 
cTpaTerlllja, a Toa e ynpasysat-be co HanywTat-baTa. Osaa cTpaTe­
rlllja ro sneye csoeTO nOTeKno 0,0, KOHL\enTOT Ha TOTanHO ynpasy­
sat-be co KsanllleTOT (TOM-Total Ouality Management). Ynpasy­
Bat-beTO co HanywTat-baTa MO>KeMe Aa ro Aec:pIIIHlllpaMe KaKO CI1C­
reMarCKI1 np04ec KOj aKTI1BHO ce 06paKa KOH KJ7I1eHTI1re npep, TI1e 
p,a p,ojp,ar BO cjJa3a Ha Hanywraf-be. Osa e cTpaTerlllja Koja rill 
cneAIII npIIIYIIIHIIITe nopa,qlll KOIII KnllleHTIII ja HanywTaaT 6aHKaTa, III 
npeKY ClllCTeMOT Ha nospaTHa cnpeAra ja YHanpeAYBa ycnyraTa co 
L\en HaManysat-be Ha HanywTat-baTa. 

HaManysat-be Ha HanYWTat-beTO nOCTOIII BO ceKoja IIIHAYc­
Tplllja. Ha nplllMep Ka6noBcKIIITe TeneSlll3111111 ry6aT III ,0,0 50% 0,0, 
CBOIIITe KOPIIICHIIIL\III roAIIIWHO, M06111nHaTa Tenec:poHlllja 35-40%, a 
3a Boo6111yaeH npoL\eHT ce CMeTa 15-20% roAIIIWHO. 

3a 3Hayet-beTO Ha HaManYBat-beTO Ha HanywTat-beTO rOBopaT 
III cneAHIIITe nOAaToL\III: 

15 John.E.G.Bateson " Managing services marketing " The Dryden Press, 

1989 p.p.459-
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HaManYBaf-be Ha HanYWTaf-beTO 3a nOnOBVlHa, ja YABojysa 
CTanKaTa Ha nOpaCT; 

HaManysaf-beTO Ha CTanKaTa Ha HanYWTaf-be 3a 5%, 
MO)Ke Aa rVl 3roneMVI npocjJVlTVlTe Ha cjJVlpMaTa oA 25-75% 3aSVlCHO 
oA VlHAycTpVljaTa. 

So cjJVlHaHcVlcKVloT ceKTOP, npep,oMuHBHTeH cpaKTop Ha Hanyw­
ral-bero, nOKpaj p,pyruTe (i.4eHa, npop,YKTu) e KBaJ7UTeTOT Ha ycnyrara. 

>K). 3Ha'lefbe Ha KBanUTeTOT Ha ycnyraTa 

EAHa AO r naSHVlTe L\enVl Ha MapKeTVlHroT e 3ap,p>KYsaf-be Ha 
KnVleHTVlTe npeKy reHepVlpaf-be ap,eKsaTHa caTVlccjJaKL\Vlja Ha HVlS­
HVlTe nOTpe6V1, )Ken6V1 VI MOTVlSVI. AAeKsaTHa caTVlccjJaKL\Vlja ce 
nocTVlrHysa npeKY KpeVlpaf-be cooAseTeH KsanVlTeT Ha ycnyaTa. 
"KpajHVloT ycnex Ha CVlTe nporpaMVI 3a KsanVlTeT Ha ycnyraTa so 
6aHKapcTsoTO MO)Ke Aa 6V1Ae VlCKnY4V1S0 MepeH npeKY 
c03Aasaf-beTO VI peTeHL\VljaTa Ha 3ap,osonHVI KYnysa4V1.,,16 

5aHKaTa Mopa nepMaHeHTo Aa , ro VlcTpB>KYsa 3ap,oson­
CTSOTO Ha cs·oVlTe KIlVleHTVI. HeKoVl VlcTpB>KYsaf-ba nOKB>KYsaaT 
AeKa 25% oA KOMVlHTeHTVlTe ce He3ap,osonHVI, a caMO 4% ce nOA-
rOTseHVI Toa jasHo Aa ro VlCKa>KaT .17 . 

. 3a 3Ha4ef-beTO Ha KsanVlTeTOT Ha ycnyraTa, npocneAeH oA ac­
neKT Ha caTVlccjJaKL\Vlja Ha KnVleHTVlTe rosopaT cneAHVlTe nOAaTOL\VI: 

3ap,osoneH KnVleHT, 3ap,osoncTsOTO Ke ro npeHece Ha 3-5 
nVl4HOCTVI. He3ap,osoneH Ha 15-20. 

3ap,osoneH KnVleHT e nOAroTseH Aa nnaTVI 10-25% 3a VlCT 
npoVl3soA VlnVl ycnyra, oTKonKY He3ap,osoneH KnVleHT. 

16 B~,q~ nOBeKe Kaj "Yavas, Bilgin, Shemwell "Service quality in the banking 

sector in an emerging economy" International joumal of banking marketing 
16/06/1997 p.p.217-223 

17 0 . BO] no,qaToK, KaKo ~ OCTaHaT~Te BO npo,qomKeH~eTo Ha ,qenoT 1.2.11. 
ce a,qanT~paH~ cnope,q CTy,q~jaTa Ha Bob & Larry Smith"Taking the Temperature 
of Customers" Bank Marketing Asociation Press Released 1996 
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KOMnaHlIl1ll III 6aHKIIl KOIll ce c:p0KYClllpaHIll Ha 3ap,OBOflYBal-be Ha 
KflllleHTIllTe npeKY KBaJllllTeT Ha YCflyrlllTe ce 10-15% nonplllc:paTa-
611lflHill oA KOMnaHlIl1ll KOIll He ce c:pOKYClllpaHIll Ha KflllleHT. 

3ap,OBOflHIll KflllleHTIll ce flOjaJlHIll. Tille HeMa Aa ja CMeHaT 
6aHKaTa nopap,1Il nonplllMaMfllllBIll KaMaTHIll CTanKIIl, ~CTO TaKa, 
nOAroTBeHIll ce Aa npOCTaT HeHaMepHa rpeWKa, 611lAejKIIl nOCTOIll 
"pe3epBoap Ha A06pa BOJba". 

CTYAlIllllTe nOKa>KYBaT AeKa: 75% oA KflllleHTIllTe ja OA611lpaaT 
6aHKaTa nopap,1Il KBaJllllTeTOT Ha YCflyraTa, a He nopap,1Il npOAYK­
TIllTe IIlfllll l...\eHaTa; caMO 22% ja OA611lpaaT 6aHKaTa nopap,1Il acop­
n1MaHOT Ha ycyrlll , 

CeTo osa AOBOflHO roBOPIll 3a 3HaLJel-beTO Ha KSaJllllTeTOT Ha 
YCflyraTa. 

4. OrpaHH4YBa4KH cpaKTopH Ha npHMeHaTa Ha MapKeTHHr BO 
AOMawHoTo 6aHKapcTBo 

OLJlIlrneAeH e c:paKTOT AeKa MapKeTIIlHroT KaKO AefloBHa 
C:Plllfl030c:plllja IIlMa IIlHc:plllHTe311lMaJlHa Yflora so cospeMeHoTo 
MaKeAoHcKo 6aHKapcTso. 

Bo cfleAHIllTe TOLJKIIl Ke 06jacHillMe HeKOIll oA Haj3HaLJajHIIle 
c:paKTOplll KOIll IIlMaaT fllllMIIlTlIlpaLJKa Yflora so sKYnHaTa nplllMeHa 
Ha MapKeTIIlHroT, a Toa ce: 

CTpYKTYpa Ha c:plllHaHclIlcKIllOT CIllCTeM;. 

HenocToel-be Ha KOHKYpeHl...\IIlja oA He6aHKapcKill c:plllHaH­
CVlCKVI VlHCTVlTYL\VlIIl ; 

CfleAel-be Ha cseTCKVlOT TpeHA 3a perynaL\Vlja, HO co 
VlCKflYLJVlTeflHa peTeHL\Vlja Ha AeperyflaL\VljaTa 

Heap,eKsaTHa rn06aJlVl3al...\Vlja 

HViSOTO Ha pa3soj Ha opraHVl3al...\VlVlTe 
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a). CTpYKTypa Ha CI1CTeMOT 

5aHKapCKV10T CV1CTeM, KaKO Aen oA BKynHV10T cpV1HaHCV1CKV1 
CV1CTeM Ha MaKeAoHV1ja, V1Ma HeKonKy 3HaLJajHV1 aTpV16YTV1 

MaKeAoHCKV10T CV1CTeM ce COCTOV1 0A: 

a) <!JV1HaHCV1CKV1 nocpeAHV1L\V1 (WeHTpanHa 6aHKa-co KOH­
TponHa, perynaTOpHa V1 eMV1CV10Ha CPYHKL\V1ja; 6aHKV1, wTeAV1nHV1L\V1 , 
3aBOAV1 3a OCV1rypYBal-be; V1HBeCTV1L\V10HV1 CPOHAO~V118) 

6) ,l],pyrV1 cpV1HaHcV1cKV1 V1HCTV1TYL\V1V1 (na3ap Ha napV1 V1 
KpaTKOpOLJHV1 xapTV1V1 oA BpeAHocT; 5ep3a Ha AonropOLJHV1 xapTV1V1 
oA BpeAHocT; <!JoHA 3a OCV1~pYBal-be Ha wTeAHV1 BnorOBV1; 
6poKepcKV1 KyKV1; MeHYBaLJHV1L\V11 ) 

Bo CTpYKTypaTa Ha MaKeAoHcKV10T CV1CTeM AOMV1HaTHa no­
CpeAHV1LJKa CPYHKL\V1ja Ha M06V1nV13aL\V1ja V1 anOKaL\V1ja Ha cpV1HaH­
CV1CKV1Te pecypcV1 V1MaaT 6aHKV1Te KOV1 BO OAHOC Ha wTeAV1nHV1L\V1Te 
ce npeAoMV1HaHTHV1, WTO ce rneAa oA MV1HOPHOTO YLJeCTBO Ha 
wTeAV1nHV1L\V1Te BO BKynHV10T nOTeHL\V1jan co caMO 1,28%, a BO 
BKynHoTo wTeAel-be co 4%.20 

5aHKV1Te KaKO AOMV1HaHTeH cerMeHT OA CTpaHaTa Ha nOHy­
AaTa, ce V1 AOMV1HaHTeH cpV1HaHCV1ep Ha peanHaTa eKoHoMV1ja. Co 
Toa MaKeAoH V1ja ce BKnonYBa BO EBponCKV1Te CTaHAapAV1, K3Ae 
6aHKV1Te YLJeCTBYBaaT BO cpV1HaHCV1pal-beTO Ha peanHaTa eKO­
HOMV1ja co 75% 

18 Bo PM ce YWTe He e cjJopMl.-1paH Hl.-1TY eAeH V1<!>. 
19 CTPYKTypa Ha cj:ll.-1HaHCl.-1CKl.-1 Cl.-1CTeM cnopeA cnopeA Thomas F.Cargill, 

1983, p.p.22-1 24;IMF "Manual on Money and Financial Statistics," .p.14-16 npeB3e­
MeHO cnopeA 5l.-1weBlnapaT I..\l.-1T.Aeno cTp.177 

20 CnopeA A-p I. 5l.-1WeB CTpYKTypa Ha 6aHKapCK/I10T C/I1CTeM, EKOHOMl.-1ja l.-1 
6l.-13Hl.-1C, cpe6pyapl.-1 , 1998 
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3a pa3flll1Ka oA EBpona, BO CA[J" cpll1HaHClI1patteTO Ha peafl­
HII10T CeKTOp ce OABIllBa BO HajrofleM Aefl oA npeKy 70%21 npeKy 
eMII1TlI1patte Ha COnCTBeHIll XapT1I1111 OA BpeAHOCT 111 HII1BHa MOMeTII1-
3aL\lI1ja. Bp3 OCHOBa Ha npeAOMVlHaHTHOTO yyeCTBO Ha KOMepL\Vlja­
flVl3aL\lI1jaTa Ha XapTVlVlTe OA BpeAHOCT BO OAHOC CO KpeAVlTVlpatte­
TO, npoVl3fleryBa VI COOASeTHa na3pTVlL\VlnaL\Vlja Ha He6aHKapCKVI 
cpVlHaHCVlCKVI VI HCTVlTYL\VIVI, SO CA[J"VI nepMaHeHTHO HaMaflysatte 
Ha yyeCTSOTO Ha 6aHKVlTe, KaKO cfleAVI: 

6). HenOCTOetbe Ha KOHKypeHqHja o,q He6aHKapcKH cpHHaH­

CHCKH HHCTHTyqHH 

KaKO WTO MO>Ke Aa ce SVIAVI VI oA npeTxoAHVlOT Aefl, co rno-
6aJlVl3aL\VljaTa VI flVl6epaJlVl3aL\VljaTa ce 3rofleMysa KOHKypeHL\VljaTa 
Ha HaL\VlOHaJlHVlTe cpVlHaHcVlcKVI na3apVl. KOHypeHL\VljaTa MO>Ke Aa 
ce 3rofleMysa OA : 

CpOAHVI cpVlHaHcVlcKVI VlCHTVlTYL\VIVI ( VlHTepTVlnHa 

oHypeHL\Vlja) 
KOMnfleMeHTapHVI cpVlHaHcVlcKVI VlHCTVlTYL\VlVI; 

Cy6CTVlTJ'TVlSHVI cpVlHaHcVlcKVI VlHCTVlTYL\VIVI 
npVl Toa, so oTsopeHVI na3apVl, KaKO KOHKypeHTVI MO>KaT Aa 

ce jasaT VI AOMaWHVI VI cTpaHcKVI VlHCTVlTYL\VlVI. 

l!1HTepTVlnHaTa KOHKypeHL\Vlja-noppa36V1pa KOHKypeHL\VljaTa OA 
VlHCTVlTYL\VIVI OA VlCT SVlA-KOHKypeHL\Vlja Ha 6aHKa co 6aHKa. KOHKy­
peHL\VljaTa MO>Ke Aa 6V1Ae so TepVlTopVljaJlHa, ( neHeTpVlpatte Ha 
ppyra 6aHKa Ha TepVlTopVlja KOHTpoflVlpaHa oA eAHa 6aHKa), npo­
AYKTHa (pa3soj Ha acopTVlMaH Ha yCflyrVl oA cTpaHa Ha 6aHKa­
flVlAep), L\eHosHa (npOAa>K6a Ha yCflyrVl no nOHVlCKVI L\fHVI) , VI AVlc­
TPVl6YTVlSHa( pa3soj Ha cospeMeHVI npoAa>KHVI CVlCTeMVI. 2 

21 CnopeA )J,-p I . 5L-1wes Ecpl1KaCHOCTa Ha 6aHKL-1Te L-1 CTOnaHCKL-10T paCT, 

H5PM, CKonje, JYHL-1, 1999 roAI1Ha 

219 



MerYToa, 3a 6aHKapCTBOTO KaKO V1HAycTpV1ja, nOCe6HO 3HaYe­
t-be V1MaaT APyrvne BV1AOBV1 Ha KOHKYpeHl...\V1ja oA He6aHKapCKVl 
cpV1H aHCVlCKVl VlHCTVlTYl...\V1Vl. 

OBOj BVlA Ha KOHKYpeHl...\Vlja He e oc06eHO 3aCTaneH BO MaKe­
AOHV1ja, nopap,Vl He3ap,OBonVlTenHOTO HV1 BO Ha pa3Boj Ha cpVlHaH­
CV1CKV10T CVlCTeM, Vl Hepa3BV1eHVlOT V1HCTpYMeHTapV1YM. Ho BO CAp, 
ce CMeTa 3a KnyyeH np06neM Ha 6aHKapCKV10T ceKTOp. 3a 
3Hayet-beTO Ha OBaa KOHKYpeHl...\V1ja V1 BnVljaHVleTo Bp3 6aHKap­
CKV10T ceKTOp, roBOPVl Vl cneAHaTa Ta6ena: 

np0l...\eHTYanHO yyeCTBO Ha cpV1HaHCVlCKV1Te Aen03V1TVl no BVl­
AOBVl V1HCTVlTYL\VlVl

23 

IOAL-1Ha KOMep4JA- WTeAet-bel4<peAL-1TL-1 ,Qpyn.1 cpL-1HaHCL-1CKL-1 L-1HCTL-1-
janHL-1 WTeAHL-1 6aHKL-1 L-1 TY4JAL-1 (BKJlY4YBa L-1I1HBec-
6aHKL-1 KpeAL-1THL-1 yHL-1L-1 TL-1l..\L-10HL-1 cpoHAOBI1) 

1948 55.9% 12,3% 31,8% 

1960 38,2% 19,7% 42,1% 

1993 25,4% 9,4% 65,0% 

B). CneAefbe Ha CBeTCKHOT TpeHA 3a perynaqHja, HO co 
HCKllYlIHTenHa peTeHqHja Ha AeperynaqHjaTa 

Bo CBeTOT, BO nocneAHaTa AeKap,a ce jaBYBaaT napanenHVl Vl 
KOMnneMeHTapHVl TpeHAoBVl Ha perynVlpaHoCT Vl AeperynVl­
paHOCT.

24 
Aeperynal...\VljaTa e penaKCal...\Vlja VlnVl nOBneKYBat-be Ha 

npaBHVlTe, ap,MVlHVlCTpaTVlBHVlTe Vl na3apHVlTe OrpaHVlYYBat-ba Ha 
cpVlHaHCVlCKVlTe aKTVlBHOCTVl, KaKBVl WTO ce HanYWTal-beTO Ha Ae­
BVl3HaTa KOHTpona Vl OTBOpal-beTO Ha na3apVlTe 3a HOBVl yyeCHVl-

23 
WL-1T.cnOpe,[l MA Pezzulo, l..\L-1T.,[Ieno CTp.13 

24 Cnope,[l Thomas F.Cargill, 1983, p.p.22-124;IMF "Manual on Money and 
Financial Statistics," p.p.14-16 npeB3eMeHo cnopeA 5L-1weBinapaT l..\L-1T. Aeno 
CTp.177 
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L\V1 . AeperynaL\V1jaaT OB03MO)!(V1 HOBV1 cjJOPMV1 Ha KOHKypeHL\V1ja 
nOMery 6aHV1Te V1 He6aHKapCKV1Te cjJV1HaHCV1CKV1 V1HCTV1TYL\V1V1, ja 
3roneMV1 KOHKYpeHL\V1jaTa nOMery 3eMjV1Te, OB03MO)!(V1 c03AaBa~e 
Ha HOBV1 cjJV1HaHCV1CKV1 V1HCTpYMeHTV1 KOV1 ce jaBYBBaaT KaKO cy6-
CTV1TYTV1 Ha TP~V1L\V10HanHV1Te MOHeTapHV1 V1HCTpYMeHTV1. 

OA APyra CTpaHa naK, npOMeHV1Te Ha AeBV13HV1Te KYpCeBIII, 
Kplll3111Te Ha KaMaTHIIITe CTanKIII, 6aHKapCKIIITe KpIll3V1, Kplll3111Te Ha 
na3apIIITe Ha KanlllTan, npeAIII3BIIIKaa TpeHA Ha 3aOCTpeHa pe­
rynaL\lIIja, III TOa npeA ce BO AOMeHOT Ha CMeTKOBOAcTBeHIIITe 
CTaHAapAIII, npOL\eHKaTa Ha PIll3I11KOT, ~eKBaTHaTa KnaClllcjJlIIKa­
L\lIIja Ha KpeAIIITHOTO nOpTcjJOnIllO,~eKBaTHOCTa Ha KanlllTanOT III 
yHanpeAyBa~e III 3ajaKHYBa~e Ha cynepBIII30pCKIIITe CTaHAapAIII. 

OLJlllrneAHO e AeKa AeperynaL\lIIjaTa ce 0AHeCYBa III ro cneAIII 
TpeHAoT Ha rn06anIll3aL\lIIja, KOj 3a )!(an He e nplIICYTeH IIIHTeH-
3111BHO BO MaKeAoHCKOTO 6aHKapCTBO. 

6aHKapCTBOTO e BIIICOKO perynlllpaHa AejHocT BO CIIIT~ HaL\1II0-
HanHIII eKOHOMIIIIII, WTO ce Aon)!(1II Ha cjJaKTOT AeKa e AejHocT LJlllja 
3~aLJa e Aa nplll6111pa Aen03111TIII OA HaceneHllleTO III CTOnaHCTBOTO. 
nop~1II Toa, nplll KOHL\lIInlllpa~eTO Ha MapKeTIIIHr nonlllTIIIKaTa, 
MopaaT Aa ce IIIMaaT npeABIIIA CIIITe perynaTIIIBIII KOIII ro HopMlllpaaT 
pa60Te~eTO. BIIICOKaTa perynlllpaHoCT npolll3neryBa OA onac­
HOCTa 3a HacTaHyBa~e Ha T.H. AOM/I1HO ec{JeKT, BO cnyLJaj Ha Hac­
TaHyBa~e Ha IIIHconBeHTHOCT Kaj 6aHKa. 

OA APyra CTpaHa , naK, BIIICOKaTa perynlllpaHoCT, Koja e 
KapaKTeplIICTIIILJHa 3a COBpeMeHIIITe eKOHOMIIIIII, BO MaKeAoHlllja e 
nplIICYTHa BO HajplllrlllAHIIITe nojaBHIII 06nlllL\lII, KaKBIII WTO ce: 

AAMIIIHIIICTpaTIIIBHIIITe 3a6paHIII 3a nnaCMaH; 

Perynlllpa~e Ha MaKCIIIMYM III MIIIHIIIMyM Ha OTBopeHa AeBIII3Ha 
n03111L\lIIja; 

nOce6HO ~MIIIHIIICTpaTIIIBHO perynlllpa~e Ha 6aHKapCTBOTO; 

nplIIMeHa Ha nonlllTIIIKaHa ~MIIIHIIICTplllpa~e Ha KYPCOT, 
HaMeCTO nonlllTIIIKa Ha cjJneKCIII6111nHO paKOBOAe~e; 
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r). Hea,qeKBaTHa rn06anH3a4Hja 

p,eperynal...\VljaTa Vl nVl6epanVl3al...\VljaTa sOAaT KOH rn06anVl-
3al...\Vlja. nOA nOVlMOT "rn06anVl3al...\Vlja Ha cpVlHaHVlCKVlTe na3apVl ja 
nOApa36VlpaMe VlHTeH3VlSVlpaHaTa VlHTerpal...\Vlja Ha Hal...\VlOHanHVlTe 
cpVlHaHCV1CKV1 na3apV1 so CSeTCKaTa eKoHoMV1ja. in06anV13al...\V1jaTa 
Ha na3apV1Te AOHeCe HOSV1 TeXHVlKV1 Vl HOSV1 KOHKYpeHTV1 so Hal...\V10-
HanHV1Te na3apV1, OTSOPV1 HOSV1 KaHanVl Ha n03ajMysaH:>e V1 V1HSeC­
TV1paH:>e, rV1 HanpaSV1 eKOHOMV1V1Te nOpeCnOH3V1SHV1 Ha H~SOpeW­

HV1Te ycnosV1, V1 c03A~e MeryHapoAHa n06apysaLtKa 3a OTSOpeHV1 
nOAaT0l...\V1 Ha KOV1 MO)l(aT V1HSeCTV1TOpV1Te Aa V1M sepysaaT.,,25 

in06anV13al...\V1jaTa Ha MaKeAoHCKVlOT cpV1HaHCV1CKV1 CIIICTeM ce 
oAslIIsa V1CKnYLtV1TenHO npeKY np0l...\eCOT Ha neHeTpal...\V1ja Ha Hepe-
3I11AeHTHV1 nOpTcpOnVlO V1HSeCTV1TOpV1 , AOAeKa l...\enOCHO ce 3anOCTa­
SeHV1 OCTaHaTV1Te aCneKTV1 Ha rn06anV13al...\V1jaTa, KaKO Ha npV1Mep: 

PenaKCal...\V1ja Ha AeSV13HV10T pe)l(V1M V1 soseAysaH:>e TepMV1H­
CKV1 npOMeT co AeSV13V1 ; 

YKV1HysaH:>e Ha OrpaHV1LtysaH:>aTa 3a AP)l(el-b8 Ha AeSIII3V1 Ha 
CMeTKV1 Ha npaSHV1Te nV1l...\a; 

Pa3SV1SaH:>e Ha MO)l(HOCTV1 3a OTSOpaH:>e Ha nopo CMeTKV1 Ha 
CTpaHCKV1 6aHKV1 V1 npepacHysaH:>e Ha AOMaWHV1Te 6aHKV1 so KOH­
c:pV1pMV1paLtKV1 6aHKV1; 

,q). HMBO Ha opraHM3a4Mja Ha ,qoMawHMTe 6aHKM 

OpraHu3au,uja Ha 6aHKa-opraHV13al...\V1jaTa Ha 6aHKV1Te e 
HajLteCTO eAHopoAHa, V1 so cywTV1Ha ce cseAysa Ha CeKTOpV13al...\V1ja 
no C:PYHKl...\V1ja

26
, V1 Toa KaKO cneAV1: 

25 CnopeA Thomas F.Cargill, 1983, p.p.22·124;IMF "Manual on Money and 
Financial Statistics," p.p.14·16 npeB3eMeHo cnopeA 5\11weBinapaT 4\11T.Aeno 
CTp.177 

26 CTaHYBa 360p 3a KOH3epBaT\I1BeH np\l1CTan Ha OpraH\I13a4\11jaTa, KOj e 
apxaw-leH BO COBpeMeH\I1Te eKOHOML-1\11, HO AOM\I1HaHTeH Ha MaKeAOHCK\I10T na3ap. 
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c06111paf-be Ha CpeACTBa ( Aen03111THa c:pYHKl..\lI1ja) 

nnaClI1paf-be Ha CpeACTBa (KpeAlI1THa c:pYHKl..\lI1ja) 

pa60Tef-be co CTpaHCTBO (AeB1I13Ha c:pYHKl..\lI1ja) 

pa60Tef-be co HaCeneHlI1e (KOM6111HlI1paHa c:pYHKl..\lI1ja)27 

np06neMOT Kaj ClI1Te AOMaWHlI1 6aHKII1 e WTO OpraHlI13al..\lI10-
HaTa CTpYKTYpa e BO HajYeCT cnyyaj Cnll1YHa co npe3HTlI1paHaTa, 111 
HII1 oA AaneKY He KopeCnOHAlI1pa co COBpeMeHII1Te CBeTCKII1 
TeKOBII1, 111 Toa so CneAHII1Te TOYKII1: 

HeMa nOAen6a Ha front office, co back office c:pYHKL\II1I11Te; 

HeMa nOAen6a cnopeA na3apeH cerMeHT II1nll1 L\eneH na3ap; 
He ce npll1MeHysa KOHL\emoT Ha nopTc:ponll10 ynpasysaf-be; 

PecneKH1sHo, MapKeTII1Hr c:pYHKL\II1I11Te MopaaT Aa ce IIlMnne­
MeHTlIlpaaT so CIilTe noplll Ha pa60Tef-beTO, WTO e npaKTIIlYHO He­
S03MO>KHO Ha HIilBOTO Ha pa3soj Ha AOMawHIIlTe 6aHKIIl. nop~1Il 
Toa, so AOMaWHlI1Te 6aHKIIl e onTIilManHO eTa6nlllpaf-be Ha ceKTop 
3a MapKeTIIlHroT, co cneAHIil 3~On>KeHlIlja: 

l!1cTPa>KYSaf-be Ha na3apoT 
npOMOTIIlBHIIl aKTIIlSHOCTIil 

nnaHlIlpaf-be, pa3Boj III naHClI1paf-be Ha HOSIil npoAYKTIIl; 

l!1cTpa>t<ysaf-be Ha MapKeTIIlHroT III AIIlCTPIll6YL\lIljaTa; 

f). HaCTan Ha KOHLfeHTpHpaH na3ap 

Pa3sojoT III ycospwysaf-beTO Ha MapKeTIIlHroT so roneMa 
Mepa 3Ha411l TOKMY pa3soj 111 YHanpeAysaf-be Ha cerMeHTlIlpaf-beTO 
Ha na3apoT. napanenHo co c:pa3111Te Ha npoll13soAHa, KOMepL\lIljan­
Ha III MapKeTIIlHr opllleHTaL\lI1jaTa Ha npempllljaTa, cpaKTIIl4KIIl ce 

Mop,epHa opraH~3aL\~OHa CTpYKTYpa nop,pa36L<1pa noce6Ha p,~BL<13~ja 3a MapKeT­
L<1Hr ~ npop,a.>K6a, Koja e p,OM~HaHTHO na3apHO cpoKYCL<1paHa. 

27 Cnopep, Ypow KYP'--IL<1K, "KOHL\em Ha MapKeTL<1HWK~ op~eHT~paHa p,e­
nOBHa nOn~TL<1Ka Ha 6aHKa" npocpeCL<1ja 5aHKap, 10.1988, cTp.25-37 
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pa3SV1saaT V1 npV1CTanV1Te KOH na3apOT, OAHOCHO V1CTV10T ce noc­
MaTpa KaKO OTSOpeH, MaCOSeH V1 CerMeHTV1paH, OAHOCHO cpepMeH­
TV1paH TV1n Ha na3ap. 

Pe'-leHO co eAHOCTaSHV1 360pOSV1, HaCTan Ha OTSOpeH V1 Ma­
COSeH na3ap, nOApa36V1pa OTCYCTSO Ha MapKeTV1Hr KOHl...\enl...\V1ja. 
V1AejaTa AeKa npOAaSaMe HajA06pa yCJlyra no HajHV1cKa l...\eHa, eA­
HOCTaSHO e He3AeKsaTeH V1 e TV1m-1'-1eH npV1Mep 3a HecerMeHTV1paH 
HaCTan. 3a pa3JlV1Ka oA Toa naK, AlI1cpepeHl...\II1I11Te Ha "061114HII1 " 111 
"CII1HII1" 4eKOSII1 , Ha "06111'-1HII1" 111 "3JlaTHII1" KapTII14KII1 OS03MO>+<y'sa 
CeJleKTlI1paH HaCTan Ha ceJleKTlI1paHII1 l...\eJlHII1 rpynll1. 

MapKeTII1Hr cerMeHTal...\lI1jaTa ja npll13HaSa MYAPoCTa oA cne­
l...\lI1janll13l11pal-be so 33AosOJlysal-be Ha nOTpe6111Te Ha oApeAeH cer­
MeHT so OAHOC Ha 06111AII1Te Aa ce 6111Ae ce 3a ceKoro. 

Bo spCKa co cerMeHTlI1pal-beTO ce MO)l(HII1 3 6a3HII1 cTpaTerll1:28 

- HeAlI1cpepeHl...\lI1paH MapKeTII1Hr (MapKeTII1Hr arpe ral...\lI1j a) , Kaj 
Koja II1MaMe eAHa nOJlIl1TII1Ka, eAeH npoAYKT 111 eAHa l...\eHa KOH l...\e­
Jlll10T na3ap. 

- AlI1cpepeHl...\lI1paH MapKeTII1Hr ( MYJlTlI1nJla cerMeHTal...\lI1ja), K3Ae 
II1MaMe 2 II1JlIl1 noseKe cerMeHTII1 KaKO l...\eJlHII1 na3apll1, co pa3SII1eHII1 
napl...\lI1janHV1 AlI1cpepeHl...\lI1paHII1 nOJlIl1TII1KII1 KOH HillS, 111 

- KOHl...\eHTpll1paH MapKeTII1Hr, OAHOCHO eAHO cerMeHTeH Map­
KeTII1Hr, K3Ae ce TapreTlI1pa eAeH na3apeH cerMeHT,co eAeH Map­
KeTII1Hr MII1KC. 

CerMeHTlI1pal-beTO MO)l(e Aa ce cnpo~elf cnopeA pa3JlW·1HII1 
Kpll1Tepll1YMII1 111 npOMeHJlIl1BII1 3a cerMeHTal...\II1Ja. 

Bo KOMepl...\lI1janHoTo 6aHKapCTBO, Bo061114aeHII1 ce 3 cTpaTe­
rll1l11 Ha n03111l...\1I10HlI1pal-be, 111 Toa: 

- reorpacpcKa cerMeHTal...\lI1ja; 

- cerMeHTal...\lI1ja cnopeA 06eM Ha npoMeT, 111 

28 Cnope,LI M.A.Pezzulo, l.\Ii1T.,LIeno CTp.141 

29 3a Kpli1Tepli1yMIi1 Ii1 npOMeHnli1BIi1 3a cerMeHTal.\li1ja, BIi1,L1Ii1 nOBeKe Kaj ,[\-p 
O.JaKoBCKIi1 , l.\Ii1T.,LIeno CTp.60-65 
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- cerMeHTaL\lI1ja no II1HAYCTpll1ja ( no KOPIl1CHII1K)30 

3a MaKeAoHlI1ja, nopa,q1l1 HII1CKII10T CTeneH Ha pa3soj Ha 
6aHKapCTSOTO, MaJlaTa Tepll1Topll1ja 111 peJlaTII1SHO MaJlll10T o6eM Ha 
npOMeT, OTII1MaJlHa e cerMHTaL\lI1jaTa cnopeA KpIl1TepIl1YMOT­
KOPIl1CHII1K Ha YCJlyra, npll1 WTO ce Ao6111saaT CJleAHII1Te cerMeHTv1: 

- KopnopaL\1I1111 

- AP>KaSHII1 111 napa,qp>KaSHII1 II1HCTII1TYL\V1V1 

- CPV13V14KV1 JlV1L\a 

- MaJlV1 V1 cpeAHII1 npempll1jaTV1ja, OAHOCHO MaJlV1 6V13HV1CV1 ( 
SKJly4ysa npaSHII1 JlV1L\a, TproSL\V1 noeAV1HL\V1 V1 APyrV1 CPV13V14KV1 
JlV1L\a KOV1 spwaT AejHocT 6e3 CTaTYC Ha npaSHO JlV1L\e, V1 V1HAV1-
SV1AYaJlHV1 3eMjoAeJlL\V1)31 

5aHKapCTSo Ha Mano 5aHKapcTSo Ha roneMo 
KnL-1eHn1 <DL-13W-IKL-1 nL-1L1a L-1 MCn V1HCTL-1TYL1L-1L-1 L-1 KOpnOpaL1L-1L-1 
npL-1p0p, Ha nOTpowysaYKL-1 Kpep,L-1TL-1, WL-1POK cneKTap Ha npop,YKTL-1, 
npop,yKTL-1Te ManL-1 3aeML-1, Kpep,L-1TL-1 3a npL-1anrop,eHL-1 Kpep,L-1THL-1 nL-1HL-1L-1 

L-1TnnaTa Ha aSTOM06L-1n 3a KnL-1eHTL-1 
nOnL-1TL-1Ka Ha T paHcnapeHTHL-1 SeHL-1 KOL-1 TpaHcnapeHTHL-1, HO co MO>K-
L\eHL-1 ce npL-1L-1MeHysaaT Ha CL-1Te HOCT 3a p,orosapal-be, nnaTeHL-1 

KnL-1eHTL-1 npeKY npoSL-13L-1L-1, KaMaTL-1 L-1nL-1 
K0L-1MneH3aTOpHL-1 6L-1naHCL-1 

AKL\eHTL-1 Ha MaCOSHL-1 Mep,L-1yM, noc nL-1YHa npop,a>K6a, nOp,p,p>KaHa 
npoMOTL-1SHL-10T npOMOL\L-1ja, SHaTpe- co nponaraHp,a L-1 yHanpep,y-
ML-1KC 6aHKapCKa nL-1YHa sal-be Ha npop,a>K6aTa 

npop,a>K6a; 
AKL\eHTL-1 Ha KOM6L-1HL-1paHL-1 anenL-1 Ha Anen Ha eKoHOMCKa nOrL-1Ka 
npoMOTL-1SHL-1Te eMOL\L-1L-1 L-1 eKoHoMCKa 
anenL-1 nOrL-1Ka 
KaHanL-1 Ha <DL-1nL-1janL-1 L-1 eKcn03L-1TYPL-1, ,[J,L-1peKTeH KaHan, npop,a>K6a 
npop,a>K6a ATM, TenecpoH, L-1 V1HTep- Ha cpL-1HaHCL-1CKL-1 p,L-1peKTOpL-1, 

HeT 6aHKapcTso L\OMnjYTep L-1 TenecpoH, eKcno-
3L-1TYPL-1 L-1 cpL-1nL-1janL-1 3a HeKOL-1 
cnyyaL-1 

30 Cnopep, M.A.Pezzulo, L\L-1T.p,eno CTp.140/141 
31 BL-1p,L-1 noseKe Kaj MapjaH 50jal,lL-1es MapKeTL-1Hr so 6aHKapcTsoTO CTp.58-

62 
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AHaIlOrHO Ha HaBeAeHV1Te CerMeHTV1, 6aHKaTa Tpe6a Aa pa3-
BV1Ba COOASeTHV1 nOnV1TV1KV1 AeTepMV1HV1paHV1 oA TOa AanV1 CTaHYBa 
360p 3a 6aHKapCTBO Ha roneMo, V1nV1 6aHKapCTBO Ha MaIlO, KOV1 
Mefyce6e ce pa3nV1KYBaaT cnopeA nOBeKe KpV1TepV1YMV1. 

KaKO WTO MO)l(e Aa ce BV1AV1 AV1cpepeH~V1V1Te nOMefy ABaTa 
sV1Aa 6aHKapCTBO ce 6pOjHV1. Ho, eAHa 6aHKa, MO)l(e V1CTOBpeMeHO 
Aa 6V1Ae V1 6aHKa Ha roneMo V1 6aHKa Ha ManO, KaKO WTO e V1 
CnY4aj co noroneMV1Te 6aHKII1 so MaKeAoHlI1ja. npV1 TOa, Tpe6a 
jacHo Aa ce V13BPWV1 AII1CTII1HK~V1ja nOMefy CeKTOpIl1Te, 111 COOABeTHO 
Aa ce Kpell1paaT MapKTepll1HWKII1 AeTepMII1HlI1paHII1 nOnIl1TV1KII1. 

e). Hea,qeKBarHa crpYI<TYpa Ha naClABara 

YnpaBYBal-beTO co MapKeTII1Hr aKTV1SHOCTII1Te e BO npIl1H~V1n 
ynpasysal-be 111 KOHTpOnll1pal-be Ha n06apYBa4KaTa.32 3a pa3nll1Ka 
oA KOMep~lI1jaIlH1I10T MapeTII1Hr, 6aHKapCKII10T MapKeTV1Hr Mopa Aa 
TprHe oA KOH~en~V1jaTa Ha ynpaBysal-be co nOHYAaTa, OAHOCHO 
aKTII1BHa nonV1TV1Ka Ha ynpasysal-be co naCII1Ba. npW·1HaTa e eA­
HOCTaBHa. 5aHKa Koja HeMa Aa KpeAlI1pa MynTlI1nnll1Ka~lI1ja 111 cooA­
BeTHa naCII1Ba, He MO)f(e Aa Kpell1pa HII1TY aKTII1Ba 111 Aa HYAII1 npo­
AYKTII1 Ha na3apOT. TOKMY nopClAV1 Toa, 6aHKapCKOT MapKeTII1Hr 
Mopa Aa 6V1Ae nOAeAHaKBO HaC04eH KaKO KOH nOHYAaTa, TaKa 111 
KOH n06apYBa4KaTa. 

npOMeHeTaTa Aen03111THa CTpYKTYpa rV1 Tepa COBpeMeHII1Te 
6aHKapll1 Aa 6V1AaT nOBeKe paKOBOAII1Tenll1 Ha naCII1BaTa OTKonKY 
Ha aKTV1BaTa. KaKO Aen OA npOMeHaTa CTOIl1 II1MnepaTII1BOT Aa ce 
1I13BPWII1 Me4111pal-be nOMefy 6aHKapCKV1Te cpeACTBa 111 1I13BOpll1Te Ha 
cpeACTBa. VlCTO TaKa, Mopa Aa ce CPOKYClI1pa p04HaTa CTpYKTYpa, 
OAHOCHO ycornaceHOCTa Ha aKTII1BHII1Te 111 naCII1BHII1Te CTaBKII1 no 
pOKOBV1.33 

. 

32 P. Kotler "Upravljanje marketingom, planirawe analiza i kontrola, "Informa­

tor", Zagreb, 1980 str15 

33 B>1,L\>1 noseKe Kaj Eric N.Compton l.\>1T.,L\eno CTP 342 
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YnpaBYBat-beTO co aKTV1BaTa OncjJaKa KOMnJleKC Ha aKTV1B­
HOCTV1 KOIl1 rll1 peryJlll1paaT aKTII1BHII1Te 6aHKapCKII1 pa60TII1. Bo 
npV1Hl.\lI1n OBaa 06JlaCT Tpe6a Aa e AOMII1HaHTHO peryJlll1paHa co 
aKTII1Te Ha AeJlOBHaTa nOJlIl1TII1Ka Ha eAHa 6aHKa. BJlll1jaHV1e II1MaaT 
V1 COOABeTHII1Te 3aKOHCKV1 0ApeA6i11. 

MOAepHOTO 6aHKapCTBO BO HajroneM Aen 3Ha~Vf reHepVf­
pal-be Ha COOABeTHa CTpYKTYpa Ha naCVfBaTa. 

EcjJII1KaCHa, MOAepHa cjJiI1HaHCII1CKa iI1HCTII1TYl.\lI1ja, Mopa npeA 
ce Aa BOAII1 CMeTKa 3a 3AeKBaTHa CTpYKTYpa Ha conCTBeHII1Te 1113-
BOpll1 Ha cpeACTBa. 3eMajKII1 npeABiI1A AeKa l.\eHOBHII10T acneKT Ha 
aKTII1BHaTa CTpaHa e: 

a) TpaHcnapeHTeH,111 

6) JlIl1MII1TlI1paH oA KOHKYpeHl.\iI1jaTa Ha cTpaHa Ha nOHYAaTa, 
MO)l(HOCTII1Te 3a nOrOJleMa peHTa6111JlHOCT MO)l(aT Aa ce 6apaaT 
iI1CKJlYYiI1BO BO: 3roJleMeH 06eM Ha pa60Ta, 111 KBanll1TeTHa naCII1Ba. 

Bo YCJlOBII1 Ha MOHeTapHa nOJlil1TiI1Ka Koja KOPIl1CTiI1 pll1ril1AeH 
II1HcTpYMeHTapll1YM (orpaHlI1yysat-be Ha nJlaCMaHiI1), ce 3roJleMysa 
3Hayet-beTO Ha noeKOHOMiI1YHiI1 iI13S0Pil1 Ha cpeAcTsa 3a nocTojHoTo 
KpeAII1THO nopTcjJOJlll10. 

3a 3Hayet-beTO Ha ynpaBYBat-beTO co naCII1BaTa 111 KOpeJla-
. ~ 

l.\lI1JaTa co aKTII1BaTa roBopaT iI1 iI13B3A0l.\iI1Te oA CJleAHiI10T TeKcr 

"5aHKiI1Te BO 1998 roAiI1Ha oCTsapil1ja 3HayeH KBaTII1TaTiI1BeH 
nopacT Ha KpeAII1THiI10T nOTeHl.\iI1jan KOj AOCTlI1rHa 70.070 MiI1Jl. Ae­
Hapil1 (2.267 MII1Il.,lJ,EM) iI1 OCTSapil1 nopacT oA 14%. AKo ce II1Ma 
npeABiI1A AeKa II1HcpJlal.\iI1jaTa so 1998 roAiI1Ha iI13HecYBawe 0,2% 
jacHo e AeKa ce pa60TiI1 3a 3HayeH peaneH nopacT. osoj nopacT e 
oCTBapeH oA nopacToT Ha Aen03i11THiI1Te cpeAcTBa KOIl1 AOCTlI1rHa 
iI13HOC oA 31.399 MiI1Il. AeHapil1 (1.016 MiI1Il.,lJ,EM) 111 oCTBapll1ja Ha­
jAII1HaMiI1yeH nopacT oA CII1Te 6i11JlaHCHiI1 iI13S0pil1 oA 28%. 

34 M-p 3nan1L\a PYYV1raj nonOBV1K "Pa60TeI-b8TO Ha 6aHKV1Te BO 1998 

ro,D,V1Ha" CTOnaHcKa 6aHKa 6poj 5 MAJ, 1999 ro,D,V1Ha cTp.7-10 
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3Ha'-lajHLt10T nOpaCT Ha p,en03Lt1THVlTe Cpep,CTBa e y6ep,nLt1B no­
p,aTOK .qeKa 6aHKlilTe BnmtU1ne 3Ha~ajHIo1 HanOplo1 BO yHa­

npe.qYBat-beTO Ha cBojaTa M06Io1nlo13aTOpCKa CPYHK~lo1ja 101 nOCTe­
neHOTO BpaKat-be Ha .qoBep6aTa Ha CBOIo1Te KOMIo1HTeHTIo1. 

(r.e.BJ70)Kt1J7e 3Ha'-lajHt1 HanOpt1 BO ynpaByBa/-beTO CO naCt1Bara 
3a6. Ha aBTOpOT) 

CTpYKTYpaTa Ha p,en03Lt1THLt1Te Cpep,CTBa 0,0, aCneKT Ha 
PO'-lHOCTa e KpajHo HenOBOnHa, 6Lt1p,ejKLt1 p,onropO'-lHLt1Te Cpep,CTBa 
Y'-IeCTBYBaaT CO 9,2% ... HacnpOTLt1 Ha OBa npOBnap,YBaaT KpaTKO­
pO'-lHLt1Te Lt13BOPLt1, TpaHcaKl...\Lt10HV1 napV1, KOV1 KaKO TaKBV1 He MO)KaT 
p,a 6Lt1p,aT n03Ha'-laeH V13BOP 3a nop,p,pWKa Ha V1HBeCTV1l...\V10HV1Te 
p,onrop04HV1 Kpep,V1TV1 V1 pa3Boj Ha CTonaHCTBOTO." 

n03Ha'-lajHV1Te aCneKTV1 Ha CTpYKTYpaTa Ha 6V1naHCOT Ha 
MaKep,OHCKOTO 6aHKapCTBO e p,ap,eH BO cnep,HV1Te Ta6enV1:35 

.Qen03101THIo1 cpe.qCTBa ( BO MIo1nlo10HIo1 .qeHaplo1) 

1997 % 1998 % VlHp,eKc 

,[\en03L-HHl-1 cpep,CTBa 

24,512 100 31,399 100 128 

,[\onropOYHl-1 

2,706 11,0 2,900 9,2 107 

KpaTKOpOYHl-1 

10,981 44,7 15,172 48,3 138 

35 Cnopep, M-p 3nam'-1a pYY l-1 raj n OnOBl-1 K, '-1l-1T.p,eno, l-13roTBeHo cnopep, 
nop,aTO'-1l-1 0,0, 3nn. 
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5, 3aKnY4oK 

COBpeMeHV1Te KOHL\enL\V1V1 Ha MapKeTV1HroT, npeTcTaBYBaaT 

CV1nHV1 opy,o,V1ja, KOV1 6aHKV1Te MO>KaT ,o,a rV1 KOpll1CTaT 3a V1cnonHY­

Baf-be Ha CBOV1Te L\enV1, V1 3a no,o,06pYBaf-be Ha CBoeTO pa60Tef-be . 

npV1 Toa 0,0, orpoMHo 3Hayef-be e KOHL\V1nll1paf-beTO Ha coo,o,­

BeTeH MapKeTV1Hr MV1KC V1 npV1MeHa Ha cpll1n030q)V1jaTa Ha MapKeT­

Lt1HroT BO CLt1Te nopV1 0,0, ,o,enoBHaTa aKTLt1BHOCT. Toa 3HayLt1 

c03,o,aBaf-be Ha OnTV1ManeH aCOpTLt1MaH Ha cpLt1HaHCLt1CKV1 npo,o,YKTV1, 

npaBLt1neH HaCTan BO jaBHocTa npLt1 HLt1BHaTa npOMOL\Lt1ja, O,o,HLt1P Ha 

HajecpLt1KaCHLt1 ,o,V1CTPLt16YTV1BHII1 KaHanLt1 Lt1 Kpell1paf-be aTpaKTLt1BHLt1 

L\eHOBHLt1 nOnLt1TII1KLt1, KaKO ycnoB 3a nOCTLt1rHYBaf-be Ha nOCTaBe­

HLt1Te L\enLt1. 

3a >Kan, MO>KeMe ,o,a KOHCTaTLt1paMe ,o,eKa TaKBO HeWTO He ce 

cnpOBe,o,YBa Ha CLt1CTeMaTCKLt1 HaYLt1H so 6aHKapCTSOTO so MaKe­

,o,OHLt1ja. 

Coo,o,seTHO BnLt1jaHLt1e II1MaaT 111 aCneKTII1Te KOLt1 ce Hase,o,eHLt1 

KaKO OrpaHLt1yysaYKLt1 cpaKTopLt1 Ha npll1MeHaTa Ha MapKeTLt1HroT so 

MaKe,o,OHCKOTO 6aHKapCTSO. HeKOLt1 0,0, HII1S II1MaaT CLt1CTeMCKLt1 

KapaKTep, HeKOLt1 ce BO HClAfle>KHOCT 3a ,D,P)!(aSHLt1Te 111 MOHeTap­

HLt1Te SnaCTLt1, a HaKeOLt1 MO>Ke ,o,a snLt1jae 111 cy6jeKTII1BHLt10T cpaKTOp. 

Bo Lt1HTepeC Ha no,o,06paTa Lt1,o,HLt1Ha, 111 pa3sojoT Ha cpLt1HaH­

CLt1CKLt1Te V1HCTV1TYL\Lt1Lt1 so MaKe,o,OHlI1ja, CII1Te napTLt1L\Lt1nLt1eHTLt1 ce 

COOyysaaT co Lt1MenpaTLt1BOT ,o,a pa60TaT nepMaHeHTHO Ha 

ycospwysaf-be Lt1 Mo,o,epHLt13Lt1paf-be Ha CLt1CTeMOT, Ha npLt1naro,o,ysaf-be 

Ha OpraHLt13aL\Lt1Lt1Te 3a npOMeHLt1Te WTO npe,o,CTOjaT Lt1 Ha C03,o,aSaf-be 

Ha Mo,o,epH Lt1 , KOMneTLt1TLt1SHLt1 Lt1 MapKeTII1HWKII1 Opll1eHTlI1paHLt1 cpLt1HaH­

CII1CKLt1 Lt1HCTLt1TYL\Lt1Lt1. 

229 



n~1TepaTYpa: 

1. JaKoSCKII1 ,[\-p 50WKO, "MapKeTII1H r", EKoHoMcKII1 cpa-
KYnTeT, CKonje, 4 1I13AaHlI1e, 1998; 

2. Kotler P. , Armstrong G., Principles of marketing; 

3. Pezzulo, Marry Ann, Marketing Financial Services; 

4. Lovelock C., Services marketing, Prentive Hallint. 

5. 50jal,lll1es M., MapKeTII1Hr so 6aHKapcTsoTO; 

6. Komep n ., YnpasJbal-be MapKeTII1HroM .. ; 

7. Bateson J., Managing services marketing; 

8. Elizabeth Sheedy, Marketing derivatives. International 
Journal of Bank Marketing. pp. 22-31 15: 1 1997; 

9. Yavas, Bilgin, Shemwell. "Service quality in the banking 
sector in an emerging economy" , International journal of banking 
marketing, p.p.21 7-223 16.06.1997; 

10. Bob & Larry Smith, Taking the Temperature of Custom-
ers", Bank Marketing Asociation Press Released, 1996; 

11. T.F.Cargill , IMF Manual on money and statistics; 

12. Bisev/ Parat, Money and banking, ,[\aHII1MeKC CKonje; 

13. ,[\-p r .5I11wes, CTpYKTypa Ha 6aHKapcKMoT CMCTeM, 
EKoHoMlI1ja 111 61113HII1C, cpe6pyapll1, 1998; 

14. ,[\-p r . 5 V1wes, Ecpll1KaCHOCTa Ha 6aHKII1Te 111 CTonaHCKV10T 
paCT, H5PM, CKonje, JYHV1, 1999 roAII1Ha; 

15. Ypow KYPYV1K, "KoHl..\em Ha MapKeTII1HWKII1 opV1eHTV1paHa 
AenosHa nOnV1TII1Ka Ha 6aHKa", npOcpecV1ja 5aHKap,; 

16. M-p 3naTV1l..\a PYYV1raj nOnOSV1K , "Pa60Tel-beTO Ha 6aH­
KII1Te so 1998 roAII1Ha", CTOnaHcKa 6aHKa 6poj 5; 

17. Eric . N. Compton, Principles of banking, ABA, 1983; 

230 


	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22
	23
	24
	25
	26
	27

